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Presentation Objectives

s+ Learn about:

= Projectives
= How the brain works .

= Why projectives can be so
effective

» Discover how to incorporate
projectives into a study

¢ Understand how to interpret
and report the results

» See examples of various
projective techniques




What is a Projective? Why use it?

% An exercise used in qualitative research

< Aids in explaining emotions behind
preferences and behaviors
= Encourages less rational and more
emotional responses
= A proven technique for accessing the
respondents’ subconscious thoughts
% Change of pace
= Redirects the discussion if/when
necessary

= Fun and engaging for respondents
(and you!)







Left vs. Right Brain

Get people thinking in their right brain and doing activities
that will express what the left brain can’t articulate.

Intuition

Analysis Creativity
Language Imagination
Science and Math Art and Music

Be aware, emotion is always involved in any decision!
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Rational Thought is not Enough

< A rational explanation for behavior does not always
represent reality

¢ Connection to emotions is key

¢ Indirect questions are best




Projectives should be used when...

% Appropriate

» Time allows

% Client on board

* Need emotional tie

% The topic is sensitive

% Inspiration is needed
* Equalization is desired
% Imagination and creativity needed
% Current approach is not working

% Fun is missing




Clients need to be on board

s Explain the approach and the value
*» Describe the projective exercise(s)
¢ Direct questions too

+» Share success stories




For Projectives to be Successful...

¢ Linked to study objectives
»» Enthusiastic moderator

s Atmosphere of trust

% Non-judgmental

*» Encourage participation
% Clear directions

“ Spend the time

“* Recruit for creativity?
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Projectives and Idea Generation

** ldea generation

< Combine multiple
exercises on the same
topic

< Cause participants to think
about the same topic in
many ways

% Don’t spend much time
clarifying why they said
something, rather probe
for more ideas
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Analysis

¢ Be careful when considering the meaning
¢ Look for recurring themes
“* Why they chose something rather than what they chose

s Compare responses across different market segments
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Reporting

% Give a brief synopsis of the exercise

* Depending on the projective conducted...

» Include pictures of what was created
= |ncorporate quotes
= Consider inserting an image of the tool used

s Back up key takeaways
s A little goes a long way
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Tell Me: Verbal Exercises




Metaphors

* Most people use metaphors

= Simply comparing two things that are not alike
= Conceptualized around an event or situation
= Putting abstract words or sentences to a feeling or situation
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Terra Nova

How would you describe an inkjet printer to an alien?

“An inkjet printer is usually a |
grey box that has a semi dry |

give it commands through a |
computer (like what you |
used to fly your spaceship) it |
sprays out images in the |
format that you told it to. | 1
can print the image or |
picture in color or black and !
white. You can make many |
copies of the same thing |
which makes it a handy |
device to have.” |
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Famous Owners

“Taylor Swift is someone | admire for
her music. The top of her printer would
be teal with a big daisy on it and the
bottom would be dark grey. It would be
an HP or a Dell because these are the
printers young people know about. It
would print in color and black and white
and photo quality prints. She would
definitely need a scanner to include all of
her cool pictures.”

“I really like Bruce Willis. He is known for his tough
guy roles and he plays the harmonica. It would be
durable and tough with lot’s of capabilities because he
is a busy man. He would need high quality fast
printing. His printer would take a beating and still
keep working. It would also always print exactly what
he wanted.”
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Time Traveler

“Printers in 2015 will be able to read my mind. It will know
what | want to have printed out. | wouldn’t have to keep
printing this and using my expensive color ink to get it right.”

“In the future, color ink will not be so expensive and it will
last much longer. It will never dry out.”

“My printer will change color, like a chameleon, based on my
preference for that day.”

“Beyond wireless, in 2015 there would be a small portable
printer that | could easily carry with me so | can print bids on
demand for my clients.”
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| Wanna Be Like . ..

< Start with something the participant likes...

= Whatis your favorite electronic item? Why?

= |f your coffee maker could talk, what could it teach your cell
phone?

= How would your experience using your cell phone change if it
was more like your coffee maker?

19



Bring

“It” to Life

 Talking Credit Cards

» Imagine credit cards can talk, pull each out of your wallet and
have them introduce themselves

When was the last time you came out of the wallet?
What is your nickname?

If you had a job title, what would it be?

Who are your neighbors?

Do you like your role, or do want to trade places with your neighbor?
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Write Me: Written Exercises




Bright Impressions
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Bright Impressions

My Dental
Practice
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Bright Impressions

Bennett's Pure Food Bistro

Home-grownR 2y taurant
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Bright Impressions
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Love Letter / Dear John Letter

Dear

Wty wme firet meet to dioiss mor optione for e ]

Whetiwme ki yon .

What T abarsgers Led shontt o e latiorehdp wras ..

Wt Ivich were differind...

Right nonar I fiel...

Dear ,

I remember when we first met...

And then Iyowwe...

What I'll abways kove about you...

WhatIwihwere diffrent...

T the fisbre Tich,..

Sincerely,

Right now [ feel...
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Dear John

Dearest Insurance Company. -

When we first maat to discuss my options for insuranca [ was, ..
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When we apake you...

What I always liked about our relationship was...
. \ LA
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Ima.L.o = ladus

What [ wish were different. ..

Coonoed et . :‘,|L,lh

Right now [ feel -
. o 1 .

Simcerely, -
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Let “it” Die

¢ A Eulogy is another way to elicit feelings about a product
or brand by thinking about it in a different way

] EULOGY

P

.~ We are brought together today
~ to mourn the loss of . ..

! Who was known for their . ..

My favorite memory of them
was when . ..

I will miss our times together,
~ specifically . ..

. They will leave a void that ...
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Complete the Sentence
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Puzzled

< These puzzle pieces are great for getting participants to
think about the many aspects, features, qualities,

experiences or feelings related to a product, service or
brand

" Hints & Tips
Check Your Local
craft store or school
supply stove for
these paperpuzzLes
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Show Me: Visual Exercises




Color Your World

Pick a color that best represents
how you feel about online
banking...

32




Color Your World

Pick a color that best
represents how you feel
about online banking...

“l chose red because | am
usually screaming into the
computer. I go in there to
monitor my credit card and to
segregate it into card things and
household things and groceries
and then try to transfer it into
my other software won’t read
and download it and it’s way
complicated.” ~customer

“I picked red because | really
like online stuff just like
automatic pay and everything
because I’'m not a person who
likes to go someplace and wait
in line or call through an
automated system where it
takes a long time to get to a
person to talk to.” ~employee



Picture Deck

Hints & Tips

Make Your oww
pleture deck! Ta ke
photos with coloy,
texture, a wgthiwg
thought-provoking,
ano update/ bulld it.
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Picture Deck

How do you feel when making soup?

“I feel like everyone is happy. So, I'm
happy. I'm the hero for a change
Soup is one of the few meals that
everyone in my family likes! My
husband and my k/ds will eat it
without complaining.”

“I feel like a good mother, because
no one leaves with an empty
stomach. No one leaves my table

hungry.” 35

With Thanks to Holly O’Neill, Talking Business




Toy Box

Pick a toy that represents how
you feel about air travel.

“So mine was a squishy
horse because | always
Sleep on airplanes so'|
thought of it as a pillow so
I guess | feel safe on a
plane.”

“l chose this Nerf bullet. It
reminds me of when | used
to be able to arrive at the
airport just before the flight
and fly through security.
Now there are such long
lines, filled with people who
just don’t know how to fly.”

“This little train reminds me
of the trains | rode when |

was in Europe so | guess air

travel to me is good because

| had fun in Europe.”

“I picked this car because |
fly so often, my wife jokes
that I'm just commuting to
work with my own personal
chauffer. Flying is
something | have to do.”

“l picked a shark because
although I fly, it feels like
the airlines are all acting
like sharks, doing anything
to make a dime.”

“I liked this small beach
ball because | like to travel
and it reminds me of going
to Hawaii and Florida and
all the fun we have when
we fly to these fun

locations.” 36



Colors, Patterns, Textures

< Similar to the Toy Box exercise you can use other items
with color, pattern, and texture such as:

37



Draw Me: Drawing Exercises




Before. During. After.

Please fill in the comic strip describing your latest visit to
your bank. (Feel free to use drawings and/or words):

Before During After

With Thanks to Sandra Johnston, Johnston Research
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Past. Present. Future.

Please fill in the comic strip describing your feelings about life
Insurance... (you can use words and drawings or only drawings):

10 years ago Now / Today 10 years in
the future

With Thanks to Manny Schrager, Consumer Centers




Who. What. Where.

' Hints & Tips

Let participants
kwnow theg can draw
each (Who, what,
Wherve) separately or
all together!

Please draw the scene of the last time you...

drank a cup of coffee
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Say. Think. Feel.

What | would be
thinking...

What | would
say...

What | would be
feeling...
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Say. Think. Feel.

Please fill in the following cartoon regarding your
feelings about incorporating this into your practice.

e \______ What | would say. ..
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What | would be thinking. .. \

What | would be feeling. ..




Personification

Age

Gender

First name

Marital/Family status

Occupation

Income

Car

*Draw object in hand that

*Draw clothes - note the style/
brand/store/fabric

*Balloon - life motto/goal/saying

With Thanks to Susan Thornhill, Thornhill Associates

If __were a person, what do you think they would be like?

Age

Gender

First name

Marital/Family status

Occupation

Income

Car

*Draw object in hand that
represents lifestyle

*Draw clothes - note the style/
brand/store/fabric

*Balloon - life motto/goal/saying
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Personification

Draw a typical shopper...
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Make Me: Hands-on Exercises




Collage

< Great for engagement

< Done during the groups or
for homework

% Probe to understand the
motivations behind the
Images they have chosen

f
Hints g Tips
Purchpge Auplicatec
of MAGazinec used
f.o that ege), group s
tndivioyg| has thz
SAMmeE optippne to
choose frpy,
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Collage
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Quieter than ever before.

"Books, there are millions of books all
that go through the library system in the
computers. People will go there if they
don't own their own computer and use

those at the library." 48




Making Faces

< Similar to a collage, these allow participants to express
an “outward” and “inward” perspective

With Thanks to Donna Pence
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Storyboard

< Describe an event or experience

= Use images and words
= Have a beginning, middle and end
= Where, What, Who and describe any feelings

< Participants can be literal or creative

= Ask questions to “fill iIn” any missing pieces of information
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Storyboard
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Product Sort

» Allow participants to visually and
mentally group like-items

» Compare and contrast / similarities and differences
s Individual or group activity
» Create their own categories for grouping

> Probe with questions to understand their choices:
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Product Sort

Please group these items however you like.

“l put Luna and
Glow in the

same group

because | think

they’re only for
women.”

53

With Thanks to Holly O’Neill, Talking Business




Perceptual Mapping

< Shows degree of importance or alignment with
participants’ perceptions of a product, service or brand

Most natural

A
Best W
fOI‘ orst
< > for your
your hair
hair
\ 4
Least natural
Most < > Least

inviting inviting




Tech Me: Technology-based Exercises
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Color Your World- Online version

< Choose the color that best reflects how you feel when...

“l picked B1 for traveling 1: | ‘I chose AZ2 for fun travel. :
for work because it’s | l | usually try to go someplace :
' |

how I earn an income.” l warm with sunshine!”

With Thanks to Caryn Goldsmith, Goldsmith Strategic Services
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Text Me

< Give the participants a pre-group assignment where they
text you about an experience

= Send them shopping
= Complete a task
= [nteract with an item

< They would then text you during that experience to tell
you about it (how they feel and what’s happening)

< You can even have them send you a photo
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Digital Life

< Have participants snap a photo (using their cell phone or
digital camera) every time they think about or encounter a
specific “trigger”

< Send you the photo along with some basic information
< Probe to understand the feelings and the context
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Digital Life

Please take a digital photo every time you think

about money this week. )
My laptop on the

couch. It was bill-
pay time. I do it
online, while

“My lunch bag
because | bring

my lunch from | watching TV
hzme. Iz‘l:ls7 o\ | since it’s a boring
| cheaper than e " chore.”

going out to eat.
. It makes me feel

“My grocery list and coupons.
Food is a large part of our monthly
expenses. Like a
necessary evil.”
B

“My nails,
because | am
going to “splurge”
on a manicure
this week for
some ‘me’time.”




THANK YQOU!

% One of the many benefits of QRCA is the vast amount of
knowledge and resources their members offer. The
projectives in this presentation are a compilation of ideas
and methods shared by our members over the years

*» Your turn to share. . .

= What other projectives have you used that you found to be
successful?

» |n what other ways can technology be used in projectives?
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